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TERMS & CONDITIONS

Portion of coupon should be kept by customer to receive the prize and in case that

portion is lost, he has no right to claim the prize.

Prizes are not given to any winner who was proven to have a relationship with the com pany organizing the con
test or any one of its staff, distributors, agents and their sons, related people or families.

First, middle and last names of participant should be written in the contest.

Coupon with family name only will be excluded.

Names that are not clear will be excluded.

Campaign Time Period: 07 Aug, 2010 till 30 Sept, 2010.

Campaign Centres Participating: All ALJ — SERVICE CENTERS (45 Centres)

Campaign 1st Draw Date: 01 Sept, 2010. (For 50 Winners)

Campaign 2nd Draw Date: 06 Oct, 2010 (For remaining 50 Winners)

Campaign Vehicle Model Years: All Toyota Cars.

Campaign Vehicles Included: All Toyota Cars

Campaign Offer: “Win FREE Service for LIFE” -- offer for only 100 Customers by Lucky Draw

Prizes categorized as the following:

NUMBER OF WINNER PRIZES
2 WINNERS FREE SERVICE FOR LIFE

10 Winners 5 years or 100,000 Km FREE Services whichever come First
20 Winners 3 years or 50,000 Km FREE Services whichever come First
68 Winners 2 years or 25,000 Km FREE Services whichever come First
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interviews with the participants/ winner during pre/post campaign time period.
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@ TOYOTA www.toyota.com.sa/service

The coupon has no cash value.
The coupon is valid for the campaign time period only.
All the winners will have to present the portion of the coupon with a valid I.D card at the time of claiming the gift.
The Draw winners will be announced at the presence of Chamber of commerce officials and winners will be informed by Phone calls.
ALJ has complete right to announce the second winner if the first winner did not show up in 15 working days after the each Draw An
nouncement
The Participants age should be 18+ by 30 Aug,2010
This is to inform that the Draw winner's pictures will be taken and will be published in the Media. In addition to that media will do the
Buying /Paid Service is not compulsory to participate in the Promotion. 4
One winner cannot have TWO prizes.
Customer participating in the Campaign is agreed with Campaign Terms & Conditions.
The offer is only for PM Services.
All the Service Intervals will be added from the Current Mileage — (KM or Years whichever comes first).
The prizes applies on the vehicle not the person

‘ 8 0 0 2 44 4 4 0 0 @ ABDUL LATIF JAMEEL CO. LTD.

ot et s e g

QUALITY SERVICE



